
TEXAS TOURISM 

FY17 CANADA FLOWCHART 

Version: Approved Media Plan 

Date: 8/10/16
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DIGITAL

Sojern

Programmatic Travel Buying 1/16 3/27

Travelzoo

Destination Feature 1/16 2/26

Amobee Video Network

CPCV Pre-roll 1/16 2/12

CPM Pre-roll 1/16 2/12

Google: Paid Search

Google Paid Search 10/3 8/31

Facebook

Newsfeed Video Ads 1/16 2/12

EyeReturn

Video Ad Serving 1/16 2/12

Ad Serving 1/16 3/12

Video View Tracking 1/16 2/12

Click/Impression Tracking 1/16 3/12

Additional Tags reserve 1/16 3/12

Ad Verification 1/16 3/12

Travel Week

Website Banner (300 x 250)

Digital Sponsorship (Leadboard in eBlast) 1/26

Canadian Travel Press

Video Digital Link 11/7 2/6 5/8

TravelBlast 3/20

Travel Courier

Video Digital Link 11/24 12/22 3/30

TravelBlast 5/29

DIGITAL TOTAL

OOH

Pattison Outdoor - Media

Streetcar Murals (6 units) 1/2 2/12

Pattison Outdoor - Production

Streetcar Murals (6 units - different creative)

OOH TOTAL

TV

Broadcast - :30s Brandsell & :10s Close Captioning

CityTV Ontario 9/12 10/9 1/9 4/23

CTV Ontario 1/9 4/23

CTV National 9/5 10/9

Global Ontario 1/9 4/23

Yes TV 1/9 4/23

Bravo 1/9 4/23

CMT 1/9 4/23

Discovery Channel 1/9 4/23

Dtour 1/9 4/23

E! 1/9 1/29

Food Network 1/9 4/23

HGTV 1/9 4/23

History 1/9 4/23

Lifetime 1/9 4/23

Much Music 1/9 4/23

Showcase 1/9 4/23

Slice 1/9 1/22 1/30 2/12 2/20 3/5 3/13 3/26 4/3 4/16

TSN 9/5 10/9

W Network 1/9 4/23

Shaw Media (Food and W Network)

Production

TV TOTAL

MAGAZINE

Travel Week

FP4C 1/26 3/2 4/27

Editorial 1/26 3/2 4/27

Canadian Travel Press

FP4C 11/7 2/6 5/8

FP4C Advertorial - Motorcoach Issue 11/7

Travel Courier

FP4C 11/24 12/22 3/30

MAGAZINE TOTAL

GRAND TOTAL
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1/23 - 2/5
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